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SAINT-GOBAIN

HIGH-PERFORMANCE MATERIALS





The Saint-Gobain European Research and Engineering Centre (CREE) was established in 2001 in Cavaillon, (Vaucluse, France) becoming one of Saint-Gobain’s three largest research centres. Saint-Gobain CREE employs 150 people, working in multi-disciplinary project groups with direct links to production sites, centres of excellence, and different marketing teams around the world. These research teams work on innovative products and production processes, from exploratory research through to the demonstration of technical and commercial feasibility. Within the Saint-Gobain research centres you will meet a variety of multi-cultural specialists who are developing cutting-edge expertise in the areas of polymers, ceramics, electro-chemicals and the science of surfaces.  
The Techno-Marketing Department is a worldwide strategic activity, reporting to the VP R&D of the High Performance Materials (HPM) Division of Saint-Gobain. A team of Project Leaders are based at R&D centres in the US, Europe and Asia, with a mission to enhance innovation and develop internal growth for the HPM Sector. Projects could be as diverse as selecting and imagining new applications for a specific technology, identifying and anticipating opportunities in emerging markets, assessing business potential of mastering properties or functions across industrial sectors or conceiving new business models to serve a dedicated application.  In order to reinforce the team of project leaders, Saint Gobain CREE has created a new position for a :
Techno-Marketing Project Leader
Based in France, US
Role :

Reporting directly to the Director, Techno Marketing HPM, you will be based in Saint-Gobain CREE in Cavaillon. As a Techno Marketing Project Leader, you support the HPM strategy by identifying and assessing the next 3 to 10 large business opportunities for HPM medium to long-term growth.  You will methodically carry out projects involving, but not limited to, innovation and disruptive approaches for emerging markets and technologies, new technologies for existing applications, and new applications for existing technologies. You will develop excellence in this role through : External watch and networking, Assessing Internal Competencies, Clear Project Definition & Progress, Project Conclusion, Synergetic Activities.
Profile :

· Material Scientist &/or a relevant engineering degree, accompanied by Masters in Strategic Marketing (this is not a prerequisite, but a real plus)
· A minimum of 2 years professional experience in a strategic marketing analyst role, with a real preference for candidates having renewal energy or building materials experience

· Exposure to the HPM market is a real plus.
· Fluency in English is a pre-requisite, plus knowledge of French is preferable 
· Openness to mobility (frequent travelling necessary)
Very rigorous and well-organised, you are keen to take initiative; you like to multi-task and you are also able to work autonomously, while also being committed to working in a very stimulating team.  An excellent communicator, you like too influence others, you are culturally sensitive, open-minded, and very much at ease when dealing with others at different hierarchical levels.  

If you are interested in joining this exciting opportunity, please send your CV and motivation letter asap to : amronayne@terraconnecta.com at : Terra Connecta, 147-149 Rue Saint Honoré, F-75001 Paris
www.terraconnecta.com
